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The Philippines ranks as the seventh largest market for U.S. agricultural exports and the largest
destination for U.S. consumeriented products in Southeast Asia. Still ldngest singlecountry

supplier of agricultural products, U.S. agricultural and constoriented exports are currently on pace
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product prospects ihade dairy, pork, poultry, beef, and potato products....
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MARKET FACT SHEET: P HILIPPINES
MARKET OUTLOOK

The Philippines is top emerging markebnethird

the size of th&Jnited Stated®y population but
equivalent to Arizona by are®ith increased

mobility and sustained domestic consumption, GDP
growthis expected to reach seven percent in 2023
despite global headwinasd inflationary pressures
that have exacerbatsdme of the already highest
food priaesin the region

AGRICULTURAL EXPORTSTO THE
PHILIPPINES

The Philippines
rose to become the
7" largest export
market for U.S.
agricultural
productsin 2021,
reaching a record
$3.56 billion

While the United
States remagd

the largest single
country supplier of
agricultural products 2021 its market share slipped
to 20 percentThrough the first 10 months of 2022,
U.S. agricultural exports are up 16 percent.

2021 AGRICULTURAL EXPORTS TO
THE PHILIPPINES

United
States

Source: Trade Data Monitor

FOOD PROCESSING SEMR

Food manufacturenscreased productioim 2022
with capacity utilization now over 70 percent.
Meanwhile, increasingaw material costaarrowed
margins and resulted in higher prices

RETAIL FOOD SECTOR

Salesimprovedfor supermarketshypermarkets
warehouse clubsndconvenience stores 2022
with easier access twick-andmortarformats.

FOOD SERVICE SECTOR

Online deliveries and drivihroughs remain in use to
provide consumers access and convenience but have
yielded saleso dine-in restaurants anchtering
eventsasCOVID-19restrictions were lifted, allowing

consumers to release pent up demafehnwhile,
the sector has not yet fulbounced backnd remains
challenged byigher costs of operation.

Philippines: Quick Facts CY 2022

Demographics
113 million population (Jan22 est.)
1.63% population annual growth (Dec 2021 est.)
52% under 24 years old & a median age of 24 years old
48% urbanization rate
12% reside in Metro Manila (capital city)
76% speak English & 98% literacy rate

Gross Domestic Produt(GDP)
GDP: $422 billion (est) GDP per capita: $3,797 (est)
GDP growth rate: % (est) GDP PPP: $1trillion (est)

Global Agricultural & Related Trade (2021)
Exports to P.H.: $15.71 billior P.H. Exports: $6.8 billion

Top ConsumerOriented Agricultural Products:

- Pork, beef, poultry - Sauces and condiments

- Dairy products - Fruits and vegetables

- Food preparations - Biscuits and baked products

Top Quick Service Restaurants
Jollibee Mc Donald's Chowking Shakey'sandKFC

Top Supermarkets
SM, Robinson'sPuregold Price ClutMetro, Gaisang andLandmark

Top Convenience Stores
7-Eleven Alfamart, Ministop, Familymart All Day, andLawson

Top Warehouse Clubs
S&R andLanders

Sources:Euromonitor Global Agricultural Traé Systeminternational
Monetary FundThe World FactbooKTrade Data Monitqr The
Economist World Bank Philippine Statistics OfficeDepartment of
Trade and Industryand FAS Manila research

Strengths Weaknesses

Strongpreference for U.S.
ingredients and perceived higher
standard and quality

Less competitivetgpping
costs andariffs than
ASEAN, China, and ALNZ

Opportunities Challenges

A servicebased economy with a
young, techsavvy, workingage
population, and resilient domestic
demand

Tighteningconsumer
purchasing poweas a result
of higher inflationwith little
room in the household
budget to transfer additional
outlays to food and
beverges

Contact:.USDA-FAS Manila, U.S. Embassy, Philippines
E-mail: AgManila@usda.gov



https://www.jollibee.com.ph/
https://www.mcdonalds.com.ph/
https://www.chowking.com/
https://www.shakeyspizza.ph/
https://www.kfc.com.ph/OurStory
http://www.puregold.com.ph/
https://www.robinsonssupermarket.com.ph/
http://www.puregold.com.ph/
http://www.metroretail.com.ph/
http://www.gaisano.org/home
https://landmark.com.ph/password
https://www.7-eleven.com.ph/
https://alfamart.com.ph/
https://www.ministop.com.ph/
https://familymart.com.ph/
http://www.alldayconveniencestore.com.ph/
http://lawson-philippines.com/
http://www.snrshopping.com/
https://www.landers.ph/
https://www.portal.euromonitor.com/
https://apps.fas.usda.gov/gats/default.aspx
https://www.imf.org/external/pubs/ft/weo/2019/02/weodata/weorept.aspx?pr.x=80&pr.y=4&sy=2017&ey=2021&scsm=1&ssd=1&sort=country&ds=.&br=1&c=566&s=NGDPD%2CPPPGDP%2CNGDPDPC%2CPPPPC%2CPCPIPCH&grp=0&a=
https://www.imf.org/external/pubs/ft/weo/2019/02/weodata/weorept.aspx?pr.x=80&pr.y=4&sy=2017&ey=2021&scsm=1&ssd=1&sort=country&ds=.&br=1&c=566&s=NGDPD%2CPPPGDP%2CNGDPDPC%2CPPPPC%2CPCPIPCH&grp=0&a=
https://www.cia.gov/library/publications/the-world-factbook/geos/print_rp.html
https://www.tdmlogin.com/tdm/default.asp
https://www.eiu.com/n/
https://www.eiu.com/n/
https://www.worldbank.org/en/home
https://psa.gov.ph/
https://www.dti.gov.ph/
https://www.dti.gov.ph/
https://www.fas.usda.gov/regions/philippines

SECTION I. MARKET OVERVIEW

Population and key demographic trends.

The Philippinesias ayoung,growing, Figure 1. Gross Domestic Product Q1 2018 - Q3
working-age populatiopwith the fifth largest 2022

English-speaking population in the world at 6- oo e ot ot (1 prcen)

million. Half of its 113 million people are Q120182019 to Q3 2021-2022

12.1

connected to the internet, and its users spen

. . 8.2
some of longest hours online in the world 59 5 63 66 M
The Philippines and its people can generally o s

dividedinto three geographic regions: Luzon
in north, Visayas in the center, and Mindanac
in the south. The archipelago also creates
diversity in food and culture as well as poses 169
logistical challengesThus, while the National
Capital Region surrounding Manila accounts | source:Philippine Statistics Authority
for nearly one in five Filipinos, Cebu in the
Visayas andavaoin Mindanao serve as Figure 2. Distribution of Fang@kby Income Class
important regional centers.

Monthly (Number of families in thousands)

Size of economy, purchasing power & 100%
consumer behavior. As reported byVorld

Bank PhilippineGDP PPFhadreturned to 00% ‘ ’ 10,738
preCOVID-19 levels in 2021Following the 60%

reopening of busineste Philippines' 40%

economyhas so faremairedresilient, 20%

overshadowing the impaand rising concern 0%

of soaring inflationln October 2022, 2012 2015 2018
Philippine unemployment had declined to 4.5 ®Less than $800 ~ m$800-$1,200  m$1,200 - $2,000
percentcompared to 7.4 percent yearer = $2,000 - $5,000  ®$5,000 and over

year.T h e P h i Natigna Econersidand

Development Authoritgurrentlyprojectsthe SourcePhilippine Statistics Authority

country will reachupper middle income status
by 2025 Relative to its neightrs Indonesia,
Vietnam, Malaysia, and Thailand, the .
Philippines has the higheGini-coefficient (At Constant 2018 Prices)

and lowest per capita GDP PPP.

Figure 3. Household Final Consumption Expenditure

Average family income in 2018 was $6,260,
with a little over 4(percentof families
reporting annual incomes of at least $5,000.

IN PERCENT
I
:
: Il

Household Final Consumption Expenditsire
(HFCE) hare expanded for sistraight
guarterswith food and nao-alcoholic

beveragegrowing in the third quarter b3.9 @ @ @ oW e @ e oW a
percent an@ccounting foB9 percent ofhe 7
totali still among the highest in the region
and providing little room to redirect additional
resources to food purchases

Source:Philippine Statistics Authority



https://data.worldbank.org/indicator/NY.GDP.MKTP.PP.CD?locations=PH
https://data.worldbank.org/indicator/NY.GDP.MKTP.PP.CD?locations=PH
https://neda.gov.ph/joint-statement-of-the-dbcc-on-the-review-of-the-medium-term-macroeconomic-assumptions-and-fiscal-program-for-fy-2022-to-2028/
https://neda.gov.ph/joint-statement-of-the-dbcc-on-the-review-of-the-medium-term-macroeconomic-assumptions-and-fiscal-program-for-fy-2022-to-2028/
https://psa.gov.ph/national-accounts/sector/Household%20Final%20Consumption
https://psa.gov.ph/national-accounts
https://psa.gov.ph/sites/default/files/attachments/hsd/article/TABLE%208%20Distribution%20of%20Families%20by%20Income%20Class%2C%20by%20Main%20Source%20of%20Income%20and%20by%20Region%202012.pdf
https://psa.gov.ph/

Whilg middle and uppeincome families Figure 4. Consumélrice Index 2022 (2018=100)
contribute most to food and beverage

expenditures, middle and lowerlassfamilies 125
have increasinglgngagedn thriftier spending
patternsjncludingshifting to lowerquality and
cutting out meals altogether to manage rising fogs
prices. In its latest October surv&gcial Weather
Stationsreported sefrated foodpoor families at

34 percent and mger incidence of families at 105
11.3 percent.

120

110

100
According to thePhilippineStatistics Authority Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov
total inflationreached eight percent in Novembe #==Food

the highest since October 20Megetables, meat,

fish, and sugawereamongthe leading SourcePhilippine Statistis Authority
contribubrsto food inflation.Meanwhile, prices

of nonralcoholic beverages stand at roughly tarmata-half times the reference period of 2018.

In response to rampant food inflation and depleted consumer purchasing power, the governsoefatr has
continued to lean oexpanding unenforceable price contralsdrecentlyadvisedthe public to limit

consumptiorof goods in short supphather tharenactingneasures that woultllow imports togenerate

immediate supplyresporsea nd bl unt f ood&s ¢ on tTheagbverhmentapprovedah e a d
extension to lower tariffs on key staples including rice, corn, andthoskgh December 31, 2023 \aa

Executive Ordesigned on December 29, 2022 gniblishedon January 3, 2028lo similar action haget

been taken to extend lower tariffs on metbally deboned mead key ingredient and source of protein in

canned meat produatslied upon by lowincome familiesThe currentgovernmenhasnow twice directed and
backtracked decisions @dlow sugar importén order to alleviate rising sugar price

Overall business climateWhile acknowledging the benefits that cofrmam operaing within anEnglish

speaking environment and effontsrecent yearto enact key reformsncluding the establishment of the Anti
Red Tape Authoritythe Philippines remains among one of the most difficult placct®e regiorto do business

In its final Doing Busines®020 reportWorld Bankrankedthe Phlippines 95", behind Malaysig12"),
Thailand(21%), Vietham (78", and Indonesi&73*). Within the agriculture and fooadinglandscapea large
bureaucracy of overlapping regulatevgh a cultureof employingnondeliberativerule-makingprocessshas
routinelyledto new trade barriers andarket disruptionsST he Depar t ment antafy Agr i c ul
phytosanitarymportpermitsi known locally as SPS Import Clearanéesre regularly used to control trade
flows and prop up local priceSheFooda nd Dr ug A d prodaoct registrafon systamétymibe

ability of businessew bring new, innovative or nicheproductsor productpackagingo marketHigh costs of
doing business, including in trade, contribute to an environment favorable to smugglers and fixers, which in
turn, puts U.S. businesses at a disadvantagstoms and local government units are often also accused of
overreachThecosts and rdlesto operateas a importer, distributor, processor, or retailer of imported
products irthe local climate hagltimatelyreducedhe number ofegitimatemarket participants antumber of
gualified buyerswith whomU.S. exporters have fartner Reduced competition antigh costsof doing

business result isignificant markupsbetweenwholesale and retagnd ultimately limits consumer sales

Recent trends.

1 While online and drivethroughplatforms remainpreCOVID consumption habitsurrentlyin demand.
1 Massconsumeshifting spendinghabitsby buying smaller packagesidcheaper substitutes.
1 Upper classemains interested imew productshigher qualityfood options, and premiumization.


https://www.sws.org.ph/swsmain/home/
https://www.sws.org.ph/swsmain/home/
https://psa.gov.ph/price-indices/bottom-30/title/Summary-Inflation-Report-Consumer-Price-Index-for-the-Bottom-30%25-Income-Households-%282012%3D100%29%3A-November-2022
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=President%20Marcos%20Extends%20Lowered%20Tariffs_Manila_Philippines_RP2023-0001
https://openknowledge.worldbank.org/bitstream/handle/10986/32436/9781464814402.pdf
https://psa.gov.ph/price-indices/cpi-ir

SECTION II. EXPORTER BUSINESS TIPS

Importer. Exporters should contact major
importers, large manufacturers, or key processors
with officesusuallyfound in major cities suchs
Manila, Cebu, and Davao. Exporters should tap
central purchasing offices abnglomerates
restaurard/cafe chais, groups of restaurants, or
retail supermarket chains.

Payment.U.S. exporters shouldreange payment

for productsvia a letter of credit through thie
preferred bank and shigull-container loads to

obtain lowerfreight costsU.S. exporters shouldsa
Freight on Board (FOB) to assign insurance to the
importer or Cost Insurance and Freight (CIF), which
includes insurance until landed cost. Access
Incotermsfor more shipment options and

guidelires.

Agreement. Exporters shoulduild longterm
relationships with importers, provide trade support,
participate in events, and frequently visit the
market. Before the first shipment, secure an
importer agreement to set expectations, delineate
roles and esponsibilities, prevent lossesd avoid
legal conflicts.

Port. As anarchipelagpthe Philippines offers
multiple ports for shipments: Manila, Cebu, Davao,
Subic, Batangas, Cagayan de Oro, and others.
Manila'sports handle 85 percent of theuntry's

foreign trade volumeThelnternational Container
Terminal Services, n operates the Manila
International Container Terminal and other ports in
twentydifferentcountries, including the United
StatesPorts are usually heavily congested during
the fourth quarter of the yedfor reduced shipping
time, exporters may ug®nstop shipping vessels to
the U.S. West CoasAccess the Bureau of Customs

for port updates

Packaging. Smaller packaging sizes are commonly
found in stores for individual consumptiomhile

the food service sector and large households use
industrial sizes

E-commerce.With the Philippines topping the
global rankings for social media and internet usage
Exportsshould usee-commerce to increase online
salesandbrand awareness of prodsict

Associatiors. USDA-FAS Manilaworks withU.S.
trade associationStateandRegional Trade
Groups andState Departments of Agricultute
facilitate trade, provide industry updatesd
promoteU.S. productsthroughmarketingprograms.

Exhibitions. Exporters should participate key
trade exhibitions to promote and d8lIS. products.
Access sectoral reports for eventsetail food
food processing ingredientandfood service

SECTION III.

IMPORT FOOD STANDARD S & REGULATIONS AND IMPORT PROCEDURES

Please refer to thehilippines: FAIRS Annual Country Repdar detailed import food standards, regulations,

andimport procedure along with théhilippines Country Commercial Guifier general guidance.

MostU.S. exporters transact with an agemdistributos, or importesin key cities. To facilitate large export
volumesandbuild long-termrelationshipsexporters should directly contabe central purchasing offices of
manufacturers, retail stores, restaurants, and hotels. Exporters should provide supporsémgligh trade

incentives consumer promotionand trade servicing.

ThePhilippine Economic Zone Authority (PEZAYyovides dutyfree incentivedor agricdtural raw materials
and ingredients used to manufacture products destined-éxpaetin Special Economic Zones.



https://www.trade.gov/know-your-incoterms
https://www.ppa.com.ph/?q=content/statistics-1
https://www.ppa.com.ph/?q=content/statistics-1
https://www.ictsi.com/about-ictsi
https://www.ictsi.com/about-ictsi
https://ph.usembassy.gov/usaid-supports-launch-of-first-nonstop-philippine-shipping-service-between-u-s-and-philippines/
https://ph.usembassy.gov/usaid-supports-launch-of-first-nonstop-philippine-shipping-service-between-u-s-and-philippines/
https://customs.gov.ph/category/port-of-manila-news/
https://www.dti.gov.ph/archives/archived-speeches/speech-digital-convention-2021/
https://apps.fas.usda.gov/pcd/
https://apps.fas.usda.gov/pcd/
https://www.fas.usda.gov/state-regional-trade-groups
https://www.fas.usda.gov/state-regional-trade-groups
https://www.nasda.org/about-nasda/state-agriculture-departments/
https://www.fas.usda.gov/data/philippines-retail-foods-7
https://www.fas.usda.gov/data/philippines-food-processing-ingredients-6
https://www.fas.usda.gov/data/philippines-food-service-hotel-restaurant-institutional-8
https://www.fas.usda.gov/data/philippines-fairs-annual-country-report-annual
https://www.trade.gov/philippines-country-commercial-guide
https://www.fas.usda.gov/data/philippines-guidance-shipping-food-and-agricultural-product-samples-philippines
http://www.peza.gov.ph/

SECTION IV. MARKET SECTOR STRUCT URE AND TRENDS

FOOD PROCESSING

Boosted byncreased producticandconsumer mobility
Post sees the food and beverage manufacturing sectg

reaching eight percent growth in 22

With capacity utilization now over 70 percefdod

manufacturergield higher value angroduction volume
manuf a
utilization improved last year, however, it declined in
2022 due to sugar supply disruptions, especially in so
drinks.Disruptions are likely to continue into 2023 und

inmanufacturing Bever age

current policy constraints.

Althoughsupply chain disruptions, rising inflation, and

logistical challengedrive up manufacturers' raw
material costs, household food and beverage
consumptiorremainsstrong

The governmenmaintainsSuggested Retail Pricésr
necessities and prime commoditaslprovides
subsidies for the sectomsost affected by higher fuel
prices.

SeetheFood Processing Ingredientport for details.

Market Opportunities

- Philippine manufacturensreferU.S. agricultural
products however, the tightening of margihas
forced manufacturers to loo#t their options

- U.S.food processig ingredients and products are
generally perceived to be ahigher standard and
quality.

- Exporters can introdemew ingredients with
perceivechealth benefits (i.eplantbased
ingredient$.

- Some food and beverage manufacturers are
entering the retail spaseich aonline sellingon
the companybds websites

Figure 4. Food and Beverage Manufacturing
Sector Value of Production Index (2018=100)
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SourcePhilippine Statistics Authority

Figure 5. Food Manufacturing Average Capacity

Utilization Rate (in percentage rate)
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SourcePhilippine Statistics Authority

Key Issues
- Rising fuel pricedavefurther increasedlready

high shippingand transportosts makindocal costs
much higher.

- The Philippineslacks sufficientinfrastructureto
transport products.


https://www.dti.gov.ph/tag/suggested-retail-prices-srps/
https://www.fas.usda.gov/data/philippines-food-processing-ingredients-6
https://psa.gov.ph/manufacturing/missi-table
https://psa.gov.ph/manufacturing/missi-table

FOOD RETAIL
Post estimatesine percent growth in 2asretail

sales improve in convenience stores, grocery stores,

hypermarkets, warehouse cfijlmomandpop stores,

and wet markets. & retail companies remain confide
about growing the marké&trough increased consumer

mobility andfurther spending

Consumes return to inperson buying at bricknd
mortar stores with the ease of pandemic mobility

restrictions. On thetherhand, cosumers who became

accustomed to pantipading during the pandemic
continue but leskequent.Though a small portion of

the market, online delivery platforms and community

selling groups will remain a pegeindemic option,
providing convenience consumers.

Figure 5. Sales of Food and Beverage Retailers
vis-a-vis Total Retailers (in billion dollars)

62.41 64.79

3 64.68
60.38 57.02 54.87

6o 5245010
45
30
15

20.44 21,72 23.27 24.23 24.75 24.36 2739 29.50

2016 2017 2018 2019 2020 2021 2022 F2023

Total Retailers F&B Retailers

SourceEuromonitor International

Foodretailers continuexpanding to new coverage aredsle extending services arepayment channels.
Post expects food and beverageommerce sales to contingsowth by 20 percent in 2023

Forfurtherdetails,seethelatestFood Retaireport.

Market Opportunities

- Warehouse clubs opeg new stores and
increasing product assortmewtile includingthe
highest concentration &f.S. products.

- Some retailers offemported ingredient®
provide highequality options produced under strict
sanitation safety standards.

- Retailerscontinue to leverage-commerce teell
imported products through websites and mobile
applicationgi.e., Lazada, Shopee, GrabMart, and
Metromart) and community sells viachat
applications (i.e.Yiber, Messenger, and Telegram

- Pantry loadingontinues t@rovide opportunities
for industrial packaging and products sold in large
packs.

- Retailes offerfrozen readyto-eatand graband
gomeals to provide convenience.

Key Issues
- Soaringoperational costs affect the selling retalil
price of imported products.

- Supply chain is improving but has not recovered
to prepandemiaeliability.

- Althoughlocal portoperationshaveimproved,
shippingexperts estimatglobal congested ports
and elevated freight rates to lastoughearly 2023



https://www.euromonitor.com/
https://www.fas.usda.gov/data/philippines-retail-foods-7
https://www.fas.usda.gov/data/philippines-shelf-stable-and-frozen-ready-meals-market-brief
https://www.ppa.com.ph/?q=content/statistics-1
https://www.reuters.com/business/global-port-congestion-high-shipping-rates-last-into-2023-execs-2022-06-16/

FOOD SERVICE

Postprojects consumer food service sales to increast

by 15 percent in 203, still far below prepandemic
levels

The easing of COVIEL9 restrictions earlier in the
year and increased consumer mobiihd continued

to steerthe sector toward a partial rebound in 2022.

Renewed ansumer confiderein diningled to
restaurantandhotelsresuming fullcapacity
operations. As a result, fedlervice restaurants

outperfornedlimited-service restaurants, cafes, bars,

street stallsand kiosks as more consumers want to
enjoy the experience of dining iMMoving ahead,
beveragesales in barare expected tmcrease due to
greater orpremises consumption.

Improved bcal and international tourisemd the
easing of restrictionsupportedhe resumption of

Figure 6. CONSUMER FOOD SERVICE SALES
(in million dollars)

14,582
13,670

12,659

16,000
14,000

7, 973 8,373

11 644
12,000
10,000
8,000
6,000
4,000
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| Sour@: Euromonitor Internationadnd FAS Research

frequent event bookings in hotels. Hotels and restaucantssionallyfeature imported ingredients on the menu
to attract consumer&nline deliveries, drivehroughs, and curbside pickupersist as some consumers

prioritize safety andonvenience.

Restaurant saldsavealready improved and are starting&burn to profitwhile some companidgave brought

onnew shareholders twelp through theecovey.

Restaurant chains remain strong and aretfasking expansion plans by openmgrestores in 2023Key

restaurant groupscluding The Bistro GroupMoment Group of Restaurant®llibee Foods CorpMax'’s
Group Inc, Shakey's International In@andYum! Brands Inc.

Accessthe latestood Serviceeport for further details.

Market Opportunities

- Restaurants resume full capacity in dining in
services while homeooking in households decline.

- Restaurants highlightported ingredients in
menus (i.e., USDAyraded beef and U.S. pork) and
benefit from pemiumization trends

- High-end restauran@nd hotelgrustU.S.food
sanitation standardmd quality, especially for red
meat, poultry, and seafood.

- Though most restaurants have small volume
requirements, some restaurant chains directly
import from the United States.

- Restaurants and hotelsatare particular
ingredients during U.S. holidays (i.e., steak for
Independence Day and turkey for Thanksgiving)

Key Issues

- Fast food chains and restaurants experiene&d/d
supply chainsffecting some ingredients on the
menu (i.e., frozen frie@rime beef cuts, and onion
rings).

- Stores experiencehallenges such as escalating
food costs caused by elevated inflation, higher
operational costs, ardifficulty hiring employees


https://www.bistro.com.ph/
https://momentgroup.ph/
https://www.jollibee.com.ph/
https://www.maxsgroupinc.com/
https://www.maxsgroupinc.com/
https://www.shakeys.com/
https://www.yum.com/wps/portal/yumbrands/Yumbrands
https://www.fas.usda.gov/data/philippines-food-service-hotel-restaurant-institutional-8
https://www.euromonitor.com/

SECTION V. AGRICULTURAL AND FOO D IMPORTS

The Philippiness the Th largest market for U.S.
agricultural exports andi®largest meket for

Figure 7. U.S. AGRICULTURAL EXPORTS TO THE

consumeyoriented exportdn both cases, it is the PHILIPPINES (in million dollars)

largest market in Southeast Aditowever, while

holding a strong affinity fot).S. quality and 4,000 3,434 +000 3900
consistencyl).S.market share continues to tesed 3500  2g7g 30833083 3,209

by regional competitors with preferentiahde 3,000

agreementand a result of botbupply chain 5’888

disruptions and increasing prisensitivityamong 1,500

buyers looking to control raw material costs. 1,000

Meanwhile local marketinefficienciesthatcontinue to =00

support higlfood pricescombined witha still 2017 2018 2019 2020 2021 2022 F2023
relaively fastgrowingeconomyincreasingly create

market opportunitiefor imports, especiallyalue SourceTradeDataMonitorand FAS Research

addedand finished goods

Postestimates U.Sagricultural exports to the
Philippines to reach a record $4illion in 2022
including $1.@5 billion of consumeiorientedgoods
Post forecasts values recedin@023to $3.9 billion
and$1.6 billion, respectively, as commodity prices
easdn line with theUSDA quarterly forecast
According toGATS, through October 2022).S.
agricultural exportend consumeoriented agricultural
products are up 17 penat and 19 percent,
respectively, yeaoveryear. Milling wheat and
soybean mealontinue to behe largest contributors to
U.S. agricultural expostto the Philippinesvith top

consumetorientedgoodsincluding dairy, poultry,
pork, beef, angrocessegotato products. SourceTradeDataMonitor and FAS Research

Figure 9. TOP CONSUMER-ORIENTED EXPORTS Figure 10. AGRICULTURAL EXPORTS TO THE

TO THE PHILIPPINES (in billion dollars) PHILIPPINES (in million dollars)
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https://www.fas.usda.gov/data/quarterly-agricultural-export-forecast
https://apps.fas.usda.gov/gats/PrintBicoReport.aspx?&PT=X&MYT=C&EY=2022&EM=10&EMName=October&RT=C&PC=RP&SY=2017&IP=Y&PG=BICO-HS10
https://tradedatamonitor.com/?gclid=EAIaIQobChMIgOewgrOY8QIVhuDICh2t0wOxEAAYASAAEgIH6vD_BwE

